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Ambient Desserts are part of 1 Billion occasions every year

Child 10-15
Fernale 55-64

child 5-9

Child 4 and
under
Male 45-54
ions
e

The top 3 reasons for consumption are;
Whilst Ambient Desserts still attract an Ambient Desserts are consistently 1. Enjoy the taste 62% 2. Makes the meal
older demographic, Children are the only consumed in the evening, however complete 25% 3. Fancied something
group growing in occasions YoY lunchtime occasions are growing sweet/savoury 23%

young families make up 26% of total ambient
desserts category spend

Source: Kantar Worldpanel Online, GB - Usage - Ambient Desserts, All Consumers | Total In Home / Carried Out | 09-Jul-23 | Servings (Mil) | Share | 52 w/e




The category is worth over £342m

Split into 3 sub-categories, each with a diverse range of shoppers
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Source: Kantar, Ambient Desserts, Total Small Stores, 52 w/e July 2024
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Desserts is a seasonal category r )
with sales peaking at Christmas PrEMIET FOODS al't #1 1N aMBIENT DESSEITS
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Mr Kipling are #1 in
Sponge Puddings

Desserts occasions are

evolving later in the Premier Foods have 70%

evening contribution to the growth
of the desserts category

Desserts are forecast to reach
£2.1bn by 2028

| Original Custard
Powder

18% of adults in the UK say that when they are DIY dessert kits appeal to
purchasing a treat they look for one with added 43% of dessert buyers and /
nutritional benefits consumers

‘,’ Circana — Value Sales 2024 ®
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CHIISTMaAs & Seasonal

WE KNOW THAT DESSErTS IS @ SEasonaL CaTeeory, Witk T T

DESSErT SALES S0aring Over CHrISTMas & €asTer. INDULSENT Trears ar

CHIISTMAS. INDULEENT Trears
WEre THE #1 ITEM I BASKETS
FOr CHrISTMas 2024

CUSTArD Saw 800D BrOWTH IN THE
CONVENIENCE CHanNEL 1N CHISTMAs
CUSTarD LeaDs caTesory 2021 VS 2023 T +2.2%

BrOWTH DUrINg BOTH €asTEr
dND CHIISTMaS PErI0DS

INDIVIDUGL SPONgE PuDDINGS Ste
UPLIFT aT €aster

Kantar & Circana Christmas review 2024
,, IGD Christmas 2024 (4 . ’ :
\ PREMIER Circana Value sales — Xmas 2024 enr|ch|ng I|fe
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S0 HOW Can
We SUPPOI'T?

DESSERTS

Our range of ambient desserts is made up of some of the UK's
best-known brands, including Ambrosia, Angel Delight and

Instant
Custard

Bird’s. Found in households across the country, our products are
a popular staple in the convenience channel and smaller formats
are helping make the brand relevant for the growing on the go

occasion.

Jumplo: OVERVIEW GROWYOURSALES THE RANGE

GET YOUR CORE RANGE RIGHT
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Ambrosia Custard Can Ambrosia Rice Pudding Ambrosia Light Custard Ambrosia Devon Ambrosia Rice Pudding
400g Can 4009 Can 400g Custard Combi 750g Pot 150g

YBirds
®
stz Cuntard

gesce

Ambrosia Deluxe Ambrosia Devon Angel Delight Bird's Instant Custard Bird's Custard Powder

Custard 400g Custard 4pk 1259 Strawberry Sachet 59g 759 3509

Cadbury Milk Chocolate
Sponge 2ct 190g
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Ambrosia Custard Pot
150g

a2y
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Mr Kipling Golden Syrup
Sponge 2ct 190g

@ Avaitable in price-marked packs

Core range advice
from leaders in the
category

Category analysis &
Seasonal analysis

Planogram support

GROW YOUR SALES

~/ Py atiention to the ealendar

Deszert sales are at their highest during calder
months and at key seazonal oocasions such as Easter
and Christmas. Expecially in winter, stock up on

thiz alongside deszerts
such as sponge puddings

Stock the best-selling range

Stocking as many best-selling lines as possible gives
your shoppers a varied range to choose from,
featuring brands they know and trust, as /5 of
convenience shoppers are looking for variety and
174 quality.

~/ Create a meal for tonight solution instore

Consider creating a ‘meal for tonight’ space in store
that includes desserts. After location, speed and saze
of shopping are the biggest reasons people visit a
convenience stare, and ‘sweet options’ are the No.1
impulze purchase category far convenience

shoppers

Target impulse purchases

Desserts are a treat and with the freat mission
growing +20% YO to a share of 12%, make sure you
stock up on individual Ambrosia pots (singles and 4
packs

enrichin
THROUGH FOOD

g life



	Slide 1: Category Insight – DESSERTS 
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7

