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FLAVOUTS & SEaSONINgS

THE FLAVOUrS & S€asonIngs caTesory IS WOrTH £52M In TUE convenience CHanneL anb IS 6rowing +1.2% YoY

4 N

43 packs of
Bisto sold every
minute!

Ambient Gravy worth
£179m in Total
market

23% said they purchased when
they saw it and remembered
they needed it, large impulse

opportunity

There are 1.2bn Roast
occasions every year!

roasts are
+18% YoY

Mid week /

-

_J/

#1 TaBLE SaLT In
convenience

Cape
Horh &
e

#1 INDIan Brand In
INDEPENDENT IETAILETS

NaTIONS FavouriTe

#1 aMBIENT gravy
Branb In THE Marker

Dry STOCK

£3.5M Brann!

Circana — Value Sales 2024
PF AAA Survey

Kantar WPO — Jan 2025
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FLAVOUT'S & SE@SONINGS

THE FLAVOUTS & SEASONINGS CATEBOrY IS WOrTH £52M IN THE CONVENIENCE CHANNEL and IS 8rowing +1.2% YOy

/ The Gravy category is worth
£168M

Bisto is the only brand to
support the category with a
consistent £5M annual media
spend reaching 76% UK
audience

Home made soup is the
#1 occasion for stock!

59% of people want to eat
more roasts at home

Consumers are looking for Ele\D

Experiences but still need quick
convenient solutions

80% of Chicken dinners are
consumed in the evening
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Gravy, stock and stuffing play a key role in our roast dinners

Christmas dinner
spending grew +3.5%

CHrISTMES 4 Fg

T”e B|ggeST OccaS|OnS Ambient Stock seeing most growth
For T”-e F&S CaTﬁgorH of bulk purchasing in Total Market

We spent more on our roast
dinners during Christmas vs
the rest of the year
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—— Create the

+ ULTIMATE *

Christmas Roast , *

*

?6 ——— WS Most buyers don’t just-buy from qne F&S
»E With s East 4. < Y4 category over the Christmas period and
o Y& Novelty Xmas has seen are cross category shopping

more growth than the rest
of F&S
-4 i = i In Total Market Bisto
i/ petiiizencuy Turkey 1908 saw the
PAXO highest sales of limited
edition skus

sellit

Biggest selling No. 1best selling
ambient gravy brand'  ambient stuffing brand’ dessert brand"

nt your shoppers - S

*Circana Al Out jots Market Data
aaaaaaa
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Kantar & Circana Xmas 2024 review
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Easter is a great

g a S Te ,' @ g €asTer IS ONe OF THE LargesT
6 0CCAsIONS FOr THE F&S CATE8OrY.
opportunity to
_ Createthe —— encourage shoppers to

LI J‘IMJA j‘E“ O trade u P: We saw soaring growth in London
‘UJ.L‘TJ o —T - - ’ & South compared with moderate

growth elsewhere over Easter 2024

6 FINISH , £y i People celebrated by eating a
with the Best {34 / ‘ o q q .
i Gt roast dinner which was mainly
roast Lamb

Of those having a big Easter meal,
65% will have a roast dinner.

' DON’T FORGET

the stuffing and dessert...

@@

Biggest selbng No. 1 best seliing No. 1 amblent
ambient gravy brand amblent stuffing brand’ dessert brand®

UP NOW!

16% of shoppers trade up

. at Easter, 59% purchase
Drive sales through comms - GRAVY their usual iterms

highlight core range 190g

Source: PF AAA Easter study, Sample size = 400. What day did you have your main Easter meal (that you did most of the food shopping for)
PF AAA survey — Easter 2024

\‘ PREMIER Circana Value Sales — 4wk Feb 2024 — S&I enriChing Iife
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The Nation's Favourite

Bringing the family together with our core range

Paxo Stuffing I

:, Paxo is present inti

Dominates the Stuffing market wj
a whopping 69% of sharel .
Over 70% of all
Stuffing OCcasions
are had as part of
roast dinners

N5 UK households.

rket value
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. Source: Kantar

1.2BN Roast Dinners every
yearin UK

30% of UK Households
regularly cooking Roasts

Sunday only accounts for
48% of all roasts

Roast are evolving with Mid
Week Roast +18.3% YOY*



2+ hoursof time = . :
s offor R ercate And costs approximately

£2.46p per person!

~ ONAVERAGE

THE SUNDAY
ROAST

CONTAINS




S0 HOW Can - o
e SUPPOrT? '

including our own
internal AAA surveys.
* Internal planogram
support
JAMFGRANILES * MCR & Core range

EsTos THE #1908
FION'S FAVOURITE K leaflets and documents /
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Bisto Beef Gravy Bisto Beef Reduced Salt Bisto Chicken Gravy Bisto Best Beef Gravy Bisto Best Chicken Oxo Beef Stock Cubes
Granules 190g Gravy Granules 190g Granules 190g Granules 200g Gravy Granules 200g 12s71g
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-t —/&&/ DON'T FORGET

the stuffing and N ; v o~} el
s I ) @ SAXA
0XQ 2 (O Iy e
Don’t disaj Tyﬂ?ﬂoﬁi:ﬁz’;ocxifﬁm ; w: o - P
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. . ~' i y Oxo Chicken Stock Oxo Vegetable Stock Paxo Golden . Saxa Table Salt 7509 Saxa Sea Salt Fine 350g
C re atl n g eXC Ite m e nt Cubes 125 71g Cubes 12 71g Breadcrumbs 2279 Paxsc:j;ﬁ‘egi;zr;'on
around seasonal events The right NPD for .
like Christmas & Easter. the convenience

channel Stock the right PMP products
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